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‘T was at Kadogawa Onsen with my friend (another ALT) and she started talking to
another foreign woman. When I walked over the woman immediately recognized me
from the YouTube videos of me describing different places in Kadogawa. She was the
ALT in Shiitba many years ago; now she lives in Hyuga. Neither my friend nor I had
seen her before so she’ s not really part of the ALT expat community so she must
have learned about the videos from a different source. She said she likes the onsen here
but didn" t seem to know much else about Kadogawa before watching the videos. She
seemed excited that the town was using me to help reach out to foreigners.”
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